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Annex 5 

  

 

QUESTIONNAIRE  

on communication within the National System for preventing and combating 

trafficking in human beings 

 

The Permanent Secretariat (PS) of the National Committee for Combating Trafficking in 
Human Beings has launched, with the support of the International Organization for Migration 
(IOM), Mission in Moldova, the process for developing a Communication Strategy for 2012-2013. 
To have a better approach to the respective Strategy, the PS and IOM Moldova decided to 
undertake an institutional mini-survey to obtain rapidly comments and suggestions regarding the 
perception of the PS role and communication within the National System for preventing and 
combating trafficking in human beings (shortly, ANTI-TRAFFICKING System).  

We kindly ask you to fill in the questionnaire by August 20, 2012 and to send it to IOM via fax 
(+ 22 23 28 62) or e-mail (nmotriuc@iom.int). For contact: Nelly Motriuc, Communication 
Assistant, IOM, tel: 068 249 799 
 

I. What type of institution do you represent? 
(Check the appropriate option) 

1.  Government/Ministry (Sub-divisions)   

2.  Law enforcement agency   

3.  Governmental agency    

4.  Local public authority (rayon/municipality, locality)   

5.  Territorial Commission or Multidisciplinary Team (rayon level)  

6.  Embassy or international organization    

7.  Civil society   

8.  Press  

9.  Other (specify)  

 
II. What is, in your opinion, the mission of the Permanent Secretariat within the ANTI-

TRAFFICKING System? 
[Please check at most 3 roles you consider to be the most important]  

1.  
A logistical-operational sub-unit of the National Committee for Combatting 
Trafficking in Human Beings 

 

2.  A sub-unit for coordinating the anti-trafficking activities at the national level  

3.  
An entity to formulate and promote the legislative framework and anti-
trafficking policies 

 

4.  
A sub-unit to monitor and report on anti-trafficking phenomenon and 
actions 

 

5.  A catalyzer of the joint anti-trafficking efforts and partnerships  

6.  Other (specify)  

III. How would you appreciate the cooperation with the PS within the ANTI-
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TRAFFICKING System? 
 

 
IV. How would you appreciate the way in which the PS communicates with your 

institution? 
 

1.  Very effective  

2.  Effective   

3.  Rather effective   

4.  Not so effective   

5.  Not effective at all   

 

V. What tools/means should the PS use to improve the communication/cooperation 
with the anti-trafficking partners/stakeholders and to increase the visibility of 
stakeholders’ activities related to preventing and combating THB? 
(multiple choice) 

1.  Own web-page with modern information/communication tools   

2.  Electronic newsletter   

3.  Printed-out newsletter  

4.  Info-promotional materials (brochures, leaflets, flyers, etc.)  

5.  
Collaboration with the national and local press (training sessions, press 
tours, press clubs, contest of investigation articles and reportages 
related to trafficking in human beings) 

 

6.  Bilateral and multilateral meetings, working sessions, study tours, etc.   

7.  Press conferences, round tables, public meetings, thematic sessions    

8.  Promotion campaigns and public awareness campaigns related to 
preventing and combating trafficking in human beings  

 

9.  Public presentation of the main national, regional, and global anti-
trafficking reports  

 

10.  Regional meetings with the anti-trafficking partners/stakeholders from 
the territory (including LPA) 

 

11.  Public consultation related to some legislative acts and anti-trafficking 
policies under development  

 

12.  Other (specify)  

VI. Do you consider it necessary to set up thematic working groups with the participation 
of specialists and experts from different line ministries and agencies? 

1.  Very necessary  

2.  Necessary   

3.  Rather necessary   

4.  Not necessary at all  

 

1.  Very important    

2.  Important  

3.  Rather important  

4.  Not important at all  
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VI. The PS would like to identify a conclusive expression (slogan, a series of words-
objectives or suggestive framework-phrase) to be widely used within its 
Communication Strategy and which would express, to the maximum possible, the 
mission and the role of the PS. We suggest 3 options for 3 approaches of proposed 
expression and we would like to ask you to check the option you prefer within every 
approach.  

A) SLOGAN 

1.  Together against trafficking of human beings    

2.  United against trafficking in human beings   

3.  
Let’s stop trafficking in human beings today to secure the future of 
tomorrow  

 

 
B) WORDS-OBJECTIVES 

 

1.  Coordination. Action. Monitoring   

2.  Coordination. Partnership. Action. Monitoring   

3.  Prevention. Combating. Partnership. Monitoring. Reporting   

 
C) FRAMEWORK-PHRASE  

 

1.  Strategic partnership against trafficking in human beings   

2.  National framework to prevent and combat trafficking in human beings   

3.  Joint action to combat trafficking in human beings in Moldova  

 

VII. Which of the three approaches provides in point VIII seems to be the most relevant 

to reflect the role and objectives of the PS? 

1.  SLOGAN-based approach   

2.  WORDS-OBJECTIVES-based approach   

3.  FRAMEWORK-PHRASE-based approach   

 

 

THANK YOU VERY MUCH  
FOR FILLING IN THE GIVEN QUESTIONNAIRE  

AND PARTICIPATING IN THE SURVEY 
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SURVEY RESULTS 

 

A number of 28 questionnaires was received from the representatives of the Government/Ministries, 

public authorities, Territorial Commissions and Nongovernmental Organizations, of which:  

Government - 10 

International organizations - 2 

Governmental agency - 1 

Territorial Commissions and Local Public Authorities – 15  

 

General observations:  

I. Government   

All the respondents from the Government have acknowledged that the mission of the Permanent 

Secretariat is, first of all, to coordinate the anti-trafficking activities at the national level. 80% of 

respondents consider that the Secretariat is a sub-division to monitor and report about the anti-

trafficking phenomenon and actions. 50% of respondents have acknowledged the Permanent 

Secretariat as a catalyzer of the anti-trafficking joint efforts and partnerships.  

The importance of the cooperation with the PS within the Anti-trafficking System was assessed as very 

important by 50% of respondents. 

In relation to the way in which the PS communicates with the state institutions – 50% of respondents 

mentioned that this way is very effective, 80% - effective and 10% - rather effective.  

As for the tools/means used to improve the communication/cooperation with the anti-trafficking 

partners/stakeholders so as to increase the visibility of stakeholders’ activities to prevent and combat 

THB – 80% of respondents mentioned about the creation and good functioning of the web-page with 

modern information/communication tools as the best modality to communicate and promote the anti-

trafficking activities. 60% of respondents recognized that the bilateral and multilateral meetings, 

working sessions, study tours, as well as press conferences, round tables, public meetings, and 

thematic sessions are useful and welcome. Important attention should be granted to collaboration with 

the international/national press, public presentation of the reports and events to promote/raise public 

awareness about preventing and combating THB (40% of respondents). The creation of an electronic 

newsletter is useful and welcome for 30% of respondents.  

Hence: the best communication means, according to the Government respondents’ opinion, would be 

(in decreasing order):  

1. Web-page   
2. Bilateral and multilateral meetings, working sessions, study tours 
3. Press conferences, round tables, public meetings, thematic sessions  
4. Collaboration with international/national press  
5. Promotion events and awareness-raising campaigns  
6. Public presentation of reports   
7. Electronic newsletter  

In relation to the set-up of thematic working groups with the participation of specialists and experts from 

different line ministries and agencies: 60% of respondents acknowledged the need to create such 

groups.  
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As for the PS slogan or framework-phrase: 

80% of respondents opted for “Let’s stop trafficking in human beings today to secure the future of 

tomorrow”. The words-objectives “Prevention. Combating. Partnership. Monitoring. Reporting” was 

considered to be the best one by 50% of respondents. And the framework-phrase “Joint action to 

combat trafficking in human beings in Moldova” was considered to be the best by 70% of respondents.  

When asked to choose between a slogan and framework-phrase – 50% of respondents have opted for 

a slogan and 50% for a framework-phrase.  

 

II. Territorial Commissions / local public authorities  

The majority of respondents (80%) have recognized that the PS is a sub-unit for coordination of anti-

trafficking activities at the national level. 70% of respondents have acknowledged that the PS is a sub-

unit to monitor and report about the anti-trafficking phenomenon and actions. 50% of respondents have 

mentioned that the PS is an entity to formulate and promote the legislative framework and anti-

trafficking policies. 40% of respondents have answered that PS is a logistical-operational sub-unit of 

the National Committee for Combating Trafficking in Human Beings and a catalyzer of the joint anti-

trafficking efforts and partnerships. The majority of respondents have acknowledged that the set-up of 

thematic working groups is important for consolidating the anti-trafficking activities at the national, 

rayon, and local levels.  

The majority of anti-trafficking stakeholders (80%) have noted that the cooperation with the PS within 

the Anti-trafficking System is very important.  

The way in which the PS communicates with the responding institutions has been assessed as 

effective by 80% of respondents, very effective - 30%, and rather effective – 20%.  

The best means to communicate with the territorial commissions and LPA are the following: 

1. Electronic newsletter (80% respondents) 

2. Collaboration with international and national press (60% respondents) 

3. Bilateral and multilateral meetings, working sessions, study tours (50%) 

4. Promotion events and awareness-raising campaigns in relation to THB  

5. Regional meetings with the anti-trafficking partners/stakeholders from the territory  

6. Info-promotional materials   

7. Press conferences, round tables, public meetings, etc.  

8. Public consultations related to legislative acts and anti-trafficking policies under development.  

Over 60% of respondents have mentioned that it is important to set up thematic working groups with 

the participation of specialists and experts from different ministries.  

In relation to the slogan-based approach – about 70% of respondents have chosen the phrase ”Let’s 

stop trafficking in human beings today to secure the future of tomorrow”, 20% of respondents opted for 

“Together against trafficking of human beings” and 10% of respondents have opted for “United against 

trafficking in human beings”. As for the words-objectives: 70% of respondents have chosen 

“Prevention. Combating. Partnership. Monitoring. Reporting.” and 30% opted for “Coordination. 

Partnership. Action. Monitoring”. The framework-phrase-based approach was assessed as follows: 

60% of respondents opted for “National framework to prevent and combat trafficking in human beings”, 

30% have opted for “Strategic partnership against trafficking in human beings” and only 10% of 
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respondents have opted for ”Joint action to combat trafficking in human beings in Moldova”. 

In relation to the three expression approaches, the most relevant was considered to be the words-

objectives-based approach (60% of respondents), about 30% of respondents have chosen the slogan-

based approach and only 10% of respondents have opted for the framework-phrase-based approach.  

 

III. International organizations:  

100% of respondents have recognized that the PS is, first of all, a sub-unit to coordinate the anti-

trafficking activities at the national level. All the respondents have confirmed that the cooperation with 

the PS within the Anti-trafficking System is very necessary, and the way in which the PS communicates 

with its international partners is very effective. The most efficient tools of communication were: 

1. Web-page and the modern tools used for communication and promotion of anti-trafficking activities. 

2. Electronic newsletter  

3. 50% of respondents have pointed out the importance of producing and disseminating promo-

information materials.  

3. Collaboration with the international and national press was considered as an imperative element, 

which will increase the visibility of the activities and efforts undertaken by the RM Government to 

combat and prevent THB. 

4. Promotion events and awareness-raising campaigns should be permanent and continue during the 

entire year, at the national, rayon, and local levels.  

5. Regional meetings with the anti-trafficking partners/stakeholders from the territory are welcome.  

All the respondents have confirmed that the set-up of thematic working groups is very important.  

As for the slogan – the respondents have opted unanimously for the slogan-based approach “Let’s stop 

trafficking in human beings today to secure the future of tomorrow”. As an alternative, another version 

was suggested “Let’s stop trafficking in human beings today to secure a safe future for tomorrow”. 

In relation to the words-objectives-based approach – the best version is considered to be “Prevention. 

Combating. Partnership. Monitoring. Reporting”. 

As for the framework-phrase-based approach – 50% of respondents consider the best option to be the 

“National framework to prevent and combat trafficking in human beings”.  

Out of those three proposed approaches, 50% of respondents consider the slogan-based one to be the 

most appropriate, and the other 50% of respondents opted for the words-objectives-based approach.  

 

IV. Governmental Agency:  

The respondent is the only one in this category, but its voice is also important for the survey results. 

Hence, the respondent considers that the PS is, first of all, a sub-unit to coordinate the anti-trafficking 

activities at the national level, and a sub-unit to monitor and report about anti-trafficking phenomenon 

and actions. Additionally, the respondent considers that the PS is a catalyzer of the joint anti-trafficking 

efforts and partnerships. 

The respondent considers that the cooperation with the PS within the anti-trafficking system is very 

important, and its relations with the PS are very effective.  
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The best means of communications, in respondent’s opinion, are the following:  

1. Web-page and modern communication tools  
2. Electronic newsletter  
3. Collaboration with international and national press  
4. Bilateral and multilateral meetings, working sessions, study tours  
5. Promotion events, information and awareness-raising campaigns  
6. Regional meetings with the anti-trafficking stakeholders and partners from the territory.  

 

In relation to the slogan-based approach – the respondent opted for “Let’s stop trafficking in human 

beings today to secure the future of tomorrow”; while in relation to words-objectives-based approach – 

for “Prevention. Combating. Partnership. Monitoring. Reporting”; the best framework-phrase is 

considered to be “Joint action to combat trafficking in human beings in Moldova”.  

The respondent has opted for slogan-based approach out of the three ones. 

  

CONCLUSIONS / RECOMMENDATIONS FOR THE COMMUNICATION STRATEGY: 

1. All the respondents were very positive regarding the PS activities and mission, and perceive the 
role of this body as a very strategic one in the area of THB prevention and combating in the 
country. 

2. The survey respondents have assessed their relations with the PS as very good and effective.  

3. During the development of the Communication Strategy the following should be taken into 
account: the PS individual approach of the PS in relation to every target-group. Based on the 
survey results, in its relations with the state institutions, government and ministries the focus 
should be on creating the web-page and its permanent update, organization of round tables, 
working sessions, press conferences; while in the communication with the Territorial 
Commissions and LPA – the focus should be on the newsletter, relations with the press, round 
tables, and working sessions, etc.  

4. The slogan-based approach was selected as the best approach by the majority of respondents.  

 


