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1. General considerations  

The task to develop the official web-page of the NCCTHB/PS has directly derived from the 

major objectives and tasks of the NCCTHB and PS to coordinate the activities related to 

preventing and combating THB at the national level, including their specific objectives of public 

information, communication, and awareness-raising, which are stipulated in the normative acts 

referring to the establishment and operation/activity of the NCCTHB and PS. These would be 

the following basic normative acts:   

a) Regulation of the NCCTHB and PS (GD - 472/26.03.2008, including the amendments 

made by the GD - 900/02.12.2011). 

b) NRS Strategy to Protect and Assist the THB victims and potential victims (Parliament 
Decision No. 257-XVI/05.12.2008).  

c) National Plan to Prevent and Combat Trafficking in Human Beings 2012–2013 (GD - 
559/31.07.2012). 

Recommendations for the Republic of Moldova related to intensification of information and 
awareness-raising activities are included in the following reports of reference:   

 
d) the Global Report on Trafficking in Persons of the US State Department 2012 – 

Moldova (Tier 2). 

e) the GRETA Report – the Report of the GRETA Experts’ Group about the 

implementation in Moldova of the Council of Europe Convention on Action against 

Trafficking in Human Beings, 2012.   

The web-page will become a modern and efficient tool of information and communication 

within the anti-trafficking community in Moldova (government institutions, local public 

administration, law enforcement agencies, international financing institutions, civil society, and 

press), as well as a very useful tool for the general public, especially for the THB potential 

victims.  

Hence, the content and the structural structure of the web-page are outlined in the way to 

reflect at maximum the existing structure and activities of the anti-trafficking community, even 

though for the time being it does not have yet a legal status (see Annex 2).  

2. Synthesis of the consultations with the main partners in relation to the web-page 

For the purpose of a better coverage and a more efficient structure which would meet the 

expectations of the anti-trafficking strategic partners/stakeholder, discussions were held with 

the representatives of the main partners/stakeholders of the THB preventing and combatting 

process. All in all, 20 meetings were organized and important discussions were held with 28 

experts and officials from the anti-trafficking community:  

 Governmental institutions (MIA/CCTP, MLSPF, MFAEI, General Prosecutor Office, 

State Chancellery) 

 Specialized public institutions (PS, CAP, NCU/NRS, EGC)  

 International institutions (IOM, OSCE, US Embassy) 

 Civil society and press (“La Strada” Center, CJI, “Meleag natal” newspaper/Briceni) 

http://alternativesociale.ro/images/stories/downloads/raport_usds_trafic.pdf
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The main conclusions of all these consultations may be synthesized as follows: 

a) Practically, all the interlocutors have been positive about the idea of a web-page for 

the PS and NCCTHB, considering it to be timely and appropriate, taking into account 

the role and the strategic objectives of the NCCTHB and PS at the national level; 

b) They have also underlined the importance of the extended visualization of the multi-

dimensional activities to prevent and combat THB, which are undertaken by all the 

partners/stakeholders, including the activities related to granting assistance to THB 

victims; 

c) A proposal was launched to concentrate on the web-page the entire national and 

international legislation referring to preventing and combating THB, as well as to post 

the national and international reports, including the reports of the civil society;  

d) Usage of social media networks to increase the visibility of the web-page and to 

inform more widely the general public;  

e) Propagation of the printed-out materials and video spots (brochures, movies, spots, 

social theatre, etc.), related to preventing and combating THB, as well as of the 

implemented and on-going anti-trafficking campaigns; 

f) A special compartment should be dedicated to press, with accessible materials and 

advise on press’ conduct in its relations with the THB victims, glossary and explications 

of the most important anti-trafficking notions, etc.;  

g) Special focus was placed on promoting the activities in the territory, meaning the 

activities of the Territorial Commissions and MDTs;  

h) Placing contact information and data about the Moldovan diaspora activities/events, 

together with the contact data of the Moldovan consular offices abroad, as well as the 

data of the consular offices in some countries in Moldova, relevant from THB point of 

view; 

i) Calendar of anti-trafficking events and up-to-date statistics for a rapid and credible 

take-over of the main data related to organization of anti-trafficking events and keeping 

up-to-date statistics in the anti-trafficking area. 

j) Practically all the partners/stakeholders have approved the idea of using the word “anti-

trafficking” in the name of the web-page. It is a widely used word, including in the 

international space, with obvious similarities with international pronunciation and 

orthography.  

k) Another proposed/confirmed suggestion came from the State Chancellery (IT 

Department) to host the web-page on the gov.md domain, which would provide an 

adequate level and would ensure a number of other advantages, including the ones 

related to the annual costs for hosting. 

l) And finally, the following name of the web-page was outlined: www.antitrafic.gov.md. All 

the partners/stakeholders, including the EGC, have supported this approach and the 

name of the web-page.  

The challenges or the risks perceived by the partners refer mainly to the need of ensuring 

human and financial resources, which would make it possible for the web-page to operate in a 

sustainable and regular way. Other opinions expressed some reserves related to the too wide 

info-promotion of the web-page, beyond the mandate of the NCCTHB and PS, suggesting a 

gradual approach of the web-page development/extension, based on a very attentive follow-up 

of the page utility and its promotion by different media. 

http://www.antitrafic.gov.md/
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3. Logical structure of the web-page 

The logical structure of the web-page should cover all the constituent elements of the anti-

trafficking community institutional framework (see Annex 2), meaning legislation, reports and 

studies, partners/stakeholders, inter-networking, anti-trafficking campaigns, as well as to 

provide compartments for events/news, frequently asked questions and useful advice, contact 

data of diaspora and consular offices, resources for press, subscription to news on the web-

page, and promotion of the most relevant social media for anti-trafficking process.  

The suggested logical structure of the web-page encompassed the following 7 

compartments: 

i. Heading  

ii. Horizontal menu  

iii. Vertical menu (the column on the left) 

iv. Compartment of the 3 feature stories (the column in the middle).  

v. News and events (the column in the middle under the Compartment IV). 

vi. Compartment of modules (the column on the right). 

vii. Compartment of banners. 

 

In the graphical form, those 7 suggested compartments for the logical structure are 

provided in the scheme under Annex 3 for a better perception and as a suggestion of 

placement in the main page. Seeking an ordered and rigorous structure, it was suggested to 

have a structure which would be embedded on the main page only on one single screen on 

the computer (maybe only except for the below compartment with banners), without the need 

to navigate downwards so as to see what else the web-page contains. Of course, some other 

placement of compartments may be envisaged, which can be tackled during the development 

of the web-page design. 

4. Content of the web-page 

Please find below the brief content of every compartment from the web-page logical 

structure suggested in p.3. Comments will be provided only if needed. Otherwise, the 

suggested content of every sub-menu is provided in Map of the web-page (Annex 4). 

4.1. Heading 

a) The generic word “ANTI-TRAFFICKING”, approved by partners and part of the institutional 

brand (brand). 

b) State armory and anti-trafficking logo. The logo will be developed as part of the brand 

(brand). See p.6. 

c) A slogan or a word-objective feature. These two components will be tested within a small 

institutional poll, and afterwards the preferred and the most suggestive option will be 

selected (see p.6). 

d) Full name of the NCCTHB and PS. The name of the PS will be placed under the name of 

the NCCTHB and will be in small caps.  

e) Set of buttons for the 3 languages of the web-page: Ro/En/Ru. 

f) Searching engine on the web-page.  
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4.2. Horizontal menu  

This menu contains mainly the institutional and legislative frameworks, strategic 

partnerships and reports – all of them focused on the good functioning of the anti-trafficking 

community. The menu encompasses the following:  

a) First page (the main page / home / “home” pictogram). 

b) Anti-trafficking community. It will also include the scheme of the anti-trafficking community 

institutional framework provided in Annex 2.  

c) Legislation. 

d) National Referral System. In MDTs’ case, it is suggested to access an interactive map (a 

graphic solution) of the rayons and rayon centers, which would provide a view about all the 

relevant date related to the MDT from the respective rayon, when positioning the cursor. 

e) Reports. It will include the national and international reports of reference with their physical 

posting (in pdf format) so as to facilitate the access to these reports and reduce the 

excessive navigation through the Internet. Nevertheless links will be also provided to the 

reports’ source sites. 

f) Partners. It will specify the contact data and the links to web-pages. 

g) Press.  

h) Calendar of events. The calendar may be outlined in two options: a) viewing the data of 

one month with branded data when events are planned, when clicking the full legend would 

be provided; or b) by citing the names of planned events. 

4.3. Vertical menu (the column from left) 

This menu covers a number of institutional-functional aspects deriving from the role of the 

NCCTHB and PS, being filled in with useful information about the Territorial Commissions, and 

different useful link and relevant contacts, including the option to subscribe to the anti-

trafficking news (see Annex 3 and Annex 4).  

In case of the Territorial Commissions, it suggested to have an interactive map, similar to 

the MDTs’ map. The web-design company could come up with the idea of merging the 2 

interactive maps into one map, if such a decision is made by the IOM & PS team. 

The analysis of the social media networks and the held consultations have determined us 

to suggest to use initially a minimum number of networks, which would ensure a rapid and 

good view/advertising for the web-page: Facebook and YouTube. From the perspective of a 

gradual development of the web-page, the possibility should be explored to add other social 

media/platforms, such as Twitter and Одноклассники, in the context of real usefulness and 

promotion approach.   

4.4. Compartment of the 3 feature stories (the column in the middle) 

This is an extremely important compartment which should ensure a high interest for the 

web-page, because it will contain 3 feature stories relevant from anti-trafficking complex 

activity and including interesting/attractive topics from the activity of the strategic partners and 

actions undertaken in the territory. At the same time, in case of some major events, they would 

be reflected as well in the style of this compartment. This menu has two columns, the left one 

is meant for posting 3 qualitative photos, succeeding each other non-stop within several 
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seconds. The column on the right will post 3 legends corresponding to the photos, and a 

graphic effect will make the link between the photo and the legend. Every story will contain a 

details button, which would provide the link to the entire feature story associated with the photo 

on the main page (“Home”/”First page”).  

4.5. News and events  (the column in the middle, under the Compartment IV) 

The first page will post the last 3 news by date of posting and their relevant titles with 

access to the entire news by clicking on details. The older news would be accessible in the 

news’ Archive, structured by years or a certain number of news. 

4.6. Compartment of modules (the column on the right) 

This compartment has the role to increase partners’ and general public’s interest for the 

web-page and to make it more attractive through different categories of useful information and 

graphical tools/elements. These objectives will be achieved by: 

a) Posting synthesized and up-to-date data and information of wide interest (Module 

”DATA AND TRENDS”), which would include up-to-date statistics, THB trends, THB 

victims’ profile, types of exploitation, new approaches in preventing and combating 

THB, the situation in rayons, etc. The generalized statistical file with data taken from 

different data providers will be proposed by experts. The module will also provide links 

to data sources. Eventually, a soft to synthesize statistics will be connected to it.  

b) A separate module dedicated to those who could become potential victims of THB: 

“INFORM YOURSELF NOT TO BECOME A VICTIM“, for potential migrants willing to find out the 

risks and to obtain useful information for all interested ordinary citizens. It will include 

THB victims’ confessions, in video/audio/printed format. It will also include different 

success stories (cases), about rescuing victims, avoiding trafficking or assisting and 

rehabilitating THB victims, and reintegrating them in the society. 

c) Numbers of telephone hot lines: existing and operating hot-lines (from MFAEI, MLSPF, 

“La Strada” Center, “Interaction” NGO from Transnistria) and which will be provided 

additionally on the web-page for wider information. The option to add counseling on 

Skype will be also explored. 

d) ANTI-TRAFFICKING MEDIA LIBRARY: this is a module covering an ample collection of 

multimedia materials, photo/audio/video, including movies, but also a large range of 

info-promo publications in electronic format. The more specific products, such as 

movies, could be accessed within the sub-page through attractive banners. 

e) A separate module will be dedicated to THB preventing and combating campaigns. It 

will post the campaigns which were already implemented (in an archive), but also those 

going on, including the NCCTHB and PS campaigns, whenever these will be 

implemented in line with the Communication Action Plan of the NCCTHB and PS.  

f) It is important to clarify that all the modules from this compartment will be executed 

graphically in a very attractive way, using cliparts (suggestive electronic images), 

eventually also photo sequences, with possible animation and reasonable chromatics. 

4.7. Compartment of banners  
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This compartment is meant to point out the major importance granted at the highest levels 

to all the efforts for preventing and combating THB and the role of strategic partnerships at the 

national and international levels with the law-enforcement agencies and civil society (see the 

Map, Annex 4, with the initial suggestions for banners). Other links to useful web-pages will be 

provided in the vertical menu on the left under the Useful links. Besides, in the horizontal 

menu, the Partners sub-menu will also contain links to the web-pages of all the partners 

involved in the anti-trafficking community. 

5. Other recommendations for developing the web-page  

The first recommendation would be the one which was supported by the partners during 

the consultations: gradual development and step-by-step extension of the information posted 

on the web-page. 

The PS employees will be significantly involved, especially initially, during the first stages of 

the web-page development, when, after all necessary filtering and adjustments, the main 

volume of information, reports, contact data, and info-promo materials will be posted. 

Subsequently, the involvement level will depend on the available/attracted resources for 

maintain the web-page.  

The recruitment of an administrator for the information content of the web-page, who will 

have a number of skills (posting materials, editing texts, adjusting images, writing short 

materials, collecting and synthetizing primarily the materials, etc.) – is critical for the good 

launch and operation of the web-page. 

The advertising and promotion of the web-page counts a lot. Naturally, this will be carried 

out through the Communication Strategy and Action Plan, but this should be mentioned due to 

the importance of the given aspect. The web-page will be promoted in all the accessories of 

visual identity, during the ad-hoc communication campaigns, through dedicated banners and 

posted on the web-pages of all the direct and indirect partners, through social media, and on 

the pages of the embassies and consulates, as well as the pages of diaspora organizations, 

and popular press outlets, etc. 

The web-design company will also take into account, to a certain extent, the 

recommendations and conditions imposed to official web-pages through the Regulation on 

Internet official pages of public administration authorities (Annex 5), approved via the GD-188 

dated 03.04.2012, even though the respective Regulation does not refer directly to the given 

web-page. The following can be mentioned in this respect: the need to adjust the web-page for 

access through mobile equipment (cellphone, smartphone) and other requirements related to 

content, style, and design.  

6. Concept of ANTI-TRAFFICKING visual identity of the NCCTHB/PS 

Concept approach   

The concept embedded in the brand (brand) and ensuring the visual identity of an 

institution (or of a complex activity), which we are interested in, encompasses 3 constituent 

elements (components): (i) Name; (ii) Motto; and (iii) Logo. The graphic solution for presenting 

the three components would be the COMPLETE representation of the brand, which will be 



 
9 

used on different items/gadgets, such as: letterhead papers, reports, official letters, web-page, 

etc. The elements of the brand, logo or name, or both (except for the motto) constitute the 

PARTIAL representation of the brand, which may/will be used on items with small areas for 

labeling, such as souvenirs, communication messages, etc. A fourth quasi-element of the 

brand would be the chromatics (colors), which are fully or partially present in the three basic 

components of the brand. 

Components of the brand  

The approaches for the first 2 components of the brand are explained below – name and 

motto. 

(i) Name. It seems that a solution was already found for the name, which implies one word 

(optimal version) – ANTI-TRAFFICKING – approved by all parties and relevant with the 

international circuit. This word will be also used in the name of the web-page. 

 (ii) Motto. It will be developed and set within the IOM&PS Team and will be based on an 
institutional mini-survey envisaged for August current year. Certain difficulty is induced by the 
fact that no quantitative and qualitative opinion polls are planned, which would facilitate the 
identification of the slogan. Hence, the questionnaire from the specified mini-survey will 
encompass three approaches of the motto, each of them containing 3 possible options: 

a) Through slogan. The slogan should encourage to fulfill the institutional objectives / 
activity, to show eventually how these objectives can be achieved (“together”, “joint 
effort”, “partnership”) and the national scale (country level) of the undertaken activities 
and efforts. Three slogan options will be suggested by the consultant and approved 

within the IOM&PS Team. Afterwards, they will be tested in the specified mini-survey so 
as to find the slogan solution. 

b) Through words-objectives. It is an alternative for slogan-based approach, and the 

respective words-objectives will be identified in line with the mission, role and specific 

objectives of the PS. The mini-survey will identify the preferences mentioned by the 

respondents, who will have three options suggested by the consultant and approved by 

the IOM&PS team. 

c) Through framework-phrase. It is a third alternative suggested for tackling the motto: this 

phrase could reveal more explicitly and more suggestively the mission and the role of 

the PS in the context of the anti-trafficking community from Moldova. The mini-survey 

will identify the respondents’ preferences, who will have three options suggested by the 

consultant and approved by the IOM&PS Team. 

Rebrand. The participants of the mini-survey will answer by the end which approach 

they consider to be more appropriate to identify the motto.  

Concept approach for the logo and chromatics  

Taking into account that the graphic development of the logo and chromatics will be 

carried out by the company, which will develop graphically the web-page, the concept 

approach for these two components is presented below.  

(iii) Logo. It is a graphic element, a symbol which should be associated with the role and 

the mission/activity of the institution for which the brand is developed.  
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The main conceptual requirements are the following: 

a) To reflect the semantics of ”anti” and “trafficking in human beings” – to be associated 

with preventing/combating THB phenomenon, e.g. the road sign STOP, associated 

with the generic word ANTI-TRAFFICKING, or a palm that virtually stops trafficking in 

human beings (meaning that it is anti-traffic);  

b) To suggest the idea of partnership and coordination (or the semantics of the words 

“together”, “united”, “joint effort”) – one of the PS major objectives is to coordinate at 

the national level the activities to prevent and combat THB and partnerships; 

c) To underline the national scale – an element of the logo would suggest the national 

scale of the activities and partnerships involved in the anti-trafficking process; this 

aspect may be settled either graphically (map borders) or chromatically, using the 

colors of the state flag in a stylish way; however, the transnational nature of the THB 

phenomenon could also suggest some additional elements for logo graphical solution;  

d) To make associations with the ANTI-TRAFFICKING word – it is preferred for the logo 

graphical element to be used/combined with the word ANTI-TRAFFICKING, 

constituting together the integral logo. 

e) Logo-word. The entire logo could be designed based on a graphical solution of the way 

to write the name “anti-trafficking”, with possible additional elements which would 

suggest the national scale (the country level of the efforts), all of them integrated in a 

stylish, esthetic, and suggestive way in the graphic solution of “anti-trafficking” word.  

f) To consider the final version of the motto (slogan/words-objectives/framework-phrase), 

which will be established as a result of an institutional mini-survey. 

(iv) Chromatics. The use of a color (or set of colors) is important for visual identification of 

an institution and its activity. The main conceptual requirements for chromatics are: 

a) Suggested colors should be harmonized with the other elements of the brand; 

b) Suggested colors should fit some traditions embedded in the area of activity or within an 

established institutional framework; 

c) The “political sensitivity” of the suggested colors should be taken into consideration, 

avoiding similarities with the colors used by the 4 parliamentary parties; 

d) Suggested colors should not offer/generate an unaesthetic image/perception, whenever 

used together in graphical representations with the official colors of the state flag.  

Final considerations  

 The developing company will get a minimum familiarization with the description of the 

major objectives of the PS and entire community for preventing and combating THB.  

 The developing company will submit 3 distinct graphical version of the logo, each of 

them having 3 different chromatic solutions.  

 After the final determination of the logo and chromatics, the company shall submit a 

complete version of the brand, which will contain all the three components in a final 

chromatic solution. 

 The company will submit data about the proportion scale, protection field, set of fonts 

(and scallop principles if such is to be applied) and codes of used colors. 

 A brand book will be requested subsequently, upon need. 
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Annex 1 

LIST  

OF MEETINGS AND SESSIONS FOR CONSULTATIONS 

# SESSIONS DATE PLACE 

1.  Session of the National Committee for Combating THB  08.06.12 Chisinau, Government 

2.  Session of the TC for Combating THB Briceni 27.06.12 Briceni, R. Council 

3.  Session of the Center for Journalist Investigations for 

presenting the Quarterly Report No. 7 on media monitoring 

for THB, migration and domestic violence  

28.06.12 Chisinau, CCTP 

4.  Technical coordination session OSCE, Anti-trafficking and 

Gender Program 

11.07.12 Chisinau, OSCE 

 

# MEETINGS DATE PLACE 

1.  Olga Pscova, reporter, “Meleag natal” newspaper, Briceni  27.06.12 Briceni, RC 

2.  Ecaterina Berejan, AlaVechiu, Permanent Secretariat,   

Nelea Motriuc, IOM 

06.07.12 PA 

3.  Maria Isaicu, IT Coordinator, State Chancellery  06.07.12 Government 

4.  Iurie Ursan, Deputy Director, Center for Combating 

Trafficking in Persons (CCTP) 

Dumitru Racoviţă, Analytical Section, CCTP 

09.07.12 CCTP 

5.  Tatiana Fomina, Analytic Manager, International Center “La 

Strada” (NGO) 

09.07.12 La Strada 

6.  Nicolae Misail, Communication Coordinator, “La Strada”  10.07.12 La Strada 

7.  Ludmila Avtutova Political and Legal Assistant US Embassy 09.07.12 PS 

8.  Lilia Pascal, Head of Division, Policies for ensuring gender 

equality and violence prevention, MLSPF 

10.07.12 MLSPF 

9.  Eduard Bulat, Head of THB Combating Section, GPO  

Viorel Ciobanu, Deputy Head, THB Combating Section GPO 

10.07.12 GPO 

10.  Ana Revenco, Director, International Center “La Strada”  10.07.12 La Strada 

11.  Alexandru Sofroni, Repatriation Assistant, IOM  11.07.12 IOM 

12.  Diana Muntean, Director, Center for Assisting and 

Protecting THB Victims and Potential Victims   

Lidia Gorceg, psychologist CAP 

Valentina Seuţă, social assistant CAP 

11.07.12 CAP 

13.  Radu Cucos, Head, Consular Division, MFAEI 11.07.12 MFAEI 

14.  Emil Dediu, Head, Division America, MFAEI 11.07.12 MFAEI 

15.  Ilona Spătaru, Communication Director, Electronic 

Governance Center 

12.07.12 EGC 

16.  Cornelia Cozonac, Director, Center for Journalistic 

Investigations 

12.07.12 CHI 

17.  Diana Donoagă, Coordinator NRS/IOM 13.07.12 IOM 

18.  Eugenia Benigni, Program Coordinator OSCE 13.07.12 OSCE 

19.  Ecaterina Berejan, AlaVechiu, Valentin Sasu 

Permanent Secretariat  

18.07.12 PS 

20.  Nelea Motriuc, IOM 19.07.12 IOM 

21.  AlaVechiu, Permanent Secretariat,  Nelea Motriuc, IOM 31.07.12 PS 
 

Total:  4 – sessions, 21 –meetings, 30 – experts  



 

Annex 2.  

Institutional Framework of the National Anti-trafficking 
System 

National Committee for 

Combating Trafficking in 

Human Beings 

(Chair – Deputy Prime Minister)

Partner 

Organizations:

US Embassy 

IOM

OSCE

ILO

UNDP

National NGOs

Etc.

Local NGOs

Ministry of Internal 

Affairs (deputy chair)

National 

Coordination Unit for 

NRS

Permanent Secretariat 

Center for Combatting 

Trafficking in Persons 

(law enforcement 

agency)

Territorial and 

Municipal 

Commissions

Rayon/community 

Multidisciplinary 

Teams (MDT)

Ministry of Labor, 

Social Protection 

and Family (deputy 

chair)

 Ministry of Internal Affairs 

 Ministry of Justice 

 Ministry of Health 

 Ministry of Labor, Social 
Protection and Family 

 Ministry of Foreign Affairs 
and European Integration 

 Ministry of Education 

 Ministry of Information 
Technology and 
Communication 

 Ministry of Culture 

 Ministry of Finance 

 Ministry of Youth and Sport 

 Border Police 

 Licensing Chamber 

 General Prosecutor Office 

 Information and Intelligence 
Service 

 Autonomous Territorial Unit 
Gagauzia

 State Chancellery 
Source: MLSPF 
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Annex 4 

www.antitrafic.gov.md  

MAP  
Horizontal menu  Vertical menu (on the left) 

First page 

Anti-trafficking community   
 General considerations  
 THB phenomenon in Moldova 
 Basic notions and terms  
 Institutional framework  
 Legislative framework  

Legislation 
 National legislation  
      Laws  
      Government decisions 
 International legislation  
 EU legislation  
 
National Referral System  
 General considerations 
 NRS Strategy (2009-2016) 
 Scheme for referring cases  
 Multidisciplinary Teams (MDTs) 
      Interactive map of MDTs       
      Addresses and contacts  
      Partner local NGOs 
 
Reports  
 National  
 Of civil society / NGOs 
 Of international partners  
 
Partners  
 Governmental institutions  
 International institutions  
 Consulates 
 National NGOs  
 International NGOs 
 Partners from Transnistria  
 Moldovan diaspora 
 
Press 
 Useful information for press  
 Press about trafficking in persons  
 Partnerships with press  

List of journalists active in anti-trafficking area 
   
Calendar of events  
 Selection mechanism by month and year 
 Selection mechanism by date and event  
 Display mode (calendar/succession of events) 
 
Frequently asked questions  

 What is trafficking in human beings? 
 How would state help me if I were a victim? 
 … 

Message of the President of the National Committee 
 Photo 
 Interview (video) [eventually] 

National Committee  
 Mission and objectives  
 Normative references  
 Component 
 Minutes of meetings  
 Reports (only link to comp. Reports)  
 Contacts 
 
Permanent Secretariat  
 Mission and objectives  
 Component 
 Activity reports 
  
Territorial Commissions  
 Role of the Territorial Commissions  
 Interactive map of the Commissions  
 [will include the name of the chair and secretary, 
telephone/fax number and e-mail] 

 
Useful links  
 Web-pages of some national and international 
 institutions active in anti-trafficking area  
  
 
Contact us  
 Contact us at the Secretariat 
 Ask us a direct question  
 

http://www.antitrafic.gov.md/
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Compartment in the middle Compartment of modules  

Feature stories  
 Story 1 
 Story 2 
 Story 3 
 
News and events  
 News 1 
 News 2 
 News 3 
 Archive of news and events  
 
 

DATA AND TRENDS  

 Up-to-date statistics,  
 Situation (national and rayon level)  
 Trends in THB   
 Profile of the THB victim,  
 Types of exploitation,  
 New approaches in THB preventing & combating  
 
 
INFORM YOURSELF NOT TO BECOME A VICTIM  
 
 Useful advice for potential THB victims 
 Confessions of THB victims  
 Success stories   
 
HOT LINES   

 Mechanism of display  
 (static display / vertical or horizontal rolling) 
 Call Center of the MFAEI,  
 Trust line of the MLSPF,  
 Hot line “La Strada”  
 Counseling through Skype/La Strada (?) 
 Hot line INTERACTION/Transnistria 
 
ANTI-TRAFFICKING MEDIA LIBRARY  
 Info-promo publications 
 Photo gallery  
 Video gallery  
 Audio gallery  
  
 
ANTI-TRAFFICKING CAMPAIGNS  
 On-going campaigns  
      Campaign components  
      Links to the implementing institution  
 Archive of implemented campaigns  
      Campaign name  
      Implementing institution (with link) 
 
 

Compartment of banners  

State structures’ banners  
Parliament  
Presidency  
Government  
State Chancellery  
 

Partners’ banners   
MLSPF  
MFAEI  
MIA 
GPO 
IOM 
OSCE 
US Embassy  
La Strada 
CJI 
 
 

 

 

 


